Digital Marketing

PORTFOLIO

ROI Focused Creative Strategies | 100+ Campaigns
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Website: kidforteschools.com M s 1 1+ 22 I - | A 7 j
Industry: Preschool [ Education ' | {
Goal:

5{n§56wedng Young
o e N
Increase admissions, leads & brand

visibility e

<Cha|lenge > <Strategy >

l Low online visibility <

SEO > < Google Ads >
e No structured lead generation funnel

e Poor ad performance < Meta Ads ) < Social Media )

® Weak social engagement




| SEO D

e Local keyword optimization (“play school near me”)

e On-page SEO + technical fixes

e Content targeting parents

< Google Ads >

e Search campaigns for high-intent keywords

e Location-based targeting

< Meta Ads >

e Parent-focused creatives

e Lead form campaigns

< Social Media >

e Consistent branding & content

e Engagement-focused posts

Results (90 Days)

Leads/month: 25 -110+
Cost per lead: 2450 - 2160
Website traffic: +180%

Conversion rate: 3.2% - 9.5%

Social engagement: +220%

Ovutcome

Built a consistent admission lead pipeline Strong local brand visibility achieved



Client
Overview

Website: designhutinterior.com

Industry: Interior Design
Goal: Generate qualified lead

<Cha|lenge >

m Expensive leads

m Poor ad targeting

m Low conversion rate

Strategy

AN

Google Ads

Meta Ads

We Design Spac't-:*s‘~

That Build Brands




<Goog|eAds > < Meta Ads >

m High-intent keyword targeting = Visual creatives (before/after designs)

m Landing page optimization m Retargeting campaigns

Results (60 Days)

DI

@ Leads/month: 18 75+ <Outcome >

@ Cost per lead: 2900 - 320 Built high—converting
| lead generation

@ Conversion rate: 4% - 1% (\S }/Stem

~

@ Lead quality improved significantly



Client
Overview

Website: optimumtherapeuticsolutions.com

Industry: Healthcare [ Therapy
Godl: Increase online sales + leads

<Cha|lenge >

m Low online visibility

m No structured funnel

m Weak e-commerce sales Meta Google
Ads Ads SEO




Amazon

SEO Google Ads Social Media Ma rkeﬁng

® Healthcare- B High-intent campaigns | ® Awareness + " Product listing
focused keyword engagement content optimization
targeting B Conversion tracking

setup B Sponsored ads

B On-page + blog
optimization

Results (60 Days)

Revenue: = 2.8X growth <Outcome >

Built a multi-channel
-
-~ revenue englne

Conversion rate: 21% - 4.6%




Client
Overview

Website: dororestaurant.com.au

Industry: Restaurant / Food
Godl: Increase online orders

<Chqllenge >

m Low online orders

m Weak local visibility

® Poor ad performance

Strategy

Google Local Ads

'_—'

/.Z" ’
/

Meta Ads




Google Meta Ads

Local Ads
m Location-based m Food creatives +
targeting offers
m ‘Near me’” keyword Retargeting
optimization campaigns

Results (60 Days) (omome )

Online orders: 40 -140+/month

CoSiEErorder 1.3a% Increased a local customer
acquisition +

repeat orders

CTR: +65%

Repeat customers: +30%



Client
Overview

Website: solanarestaurant.com.au

Industry: Restaurant

Goadl: Increase traffic + online orders

<Chqllenge >

m Low organic traffic

m Weak local rankings
= Inconsistent orders <Strategy

< SEO > < Google Ads> < Meta Ads >




%
SEO Google Ads Meta Ad
m Local SEO optimization " Search +local COmpaigns = Offer- °

based campaigns

m Google Business profile - Returgeting

improvement

Results (90 Days)

< Outcome >
Organic traffic: #+170%

Local ranking: Page 3 — Top 3 Built a consistent online

Online orders: 2.5X increase o‘rde‘r system

Conversion rate: 3% — 8%



Case Study . -

MARKET CAGES -

BUSINESS CAGES -

HrdWyr Secures $13M to Advance
Al-Native Edge Computing Chips

Most Profitable Startup Ideas in

Industry: Finance [ Affiliate Marketing oo

What 5 8 Starup? How 1o Start

Godal: Increase traffic and monetize through affiliate fox e kb 208

How to Read Market Charts: 7
Critical Basics Beginners Must

Wiy the Indian Rupes Is Falling

Against the US Dolar in 20267 Full . % y
Breakdown Edge Computing Chips .
May 14, 3026 [
Mayag, 2006 55 am
C h q I I e n g e Q4 Results Today: Airtel, Ol india, 2 lyze Market Trends:
TUE bnsrr Cinla and G4 Dakmor | F B -
givi i hon: May i3, 3008 SiRsam s a5

04 fesults Teday: Alrtol, 0 wndia,
TV5 Mator, Cipta, and 84 Other

‘Companies an May 13 Most Profitable Startup ideas in india (2026)
Low traff o
ow tratric i s | i 7 it
Parcent Government t Mikes Gold &

Sihvar impar Duty 1o 15%: 5 Koy

m No keyword strategy T | T

My 13, 026
fran Warns LS. 10 Accept Peace

Proposal or Rsk Failune In irael Big Shock! Gald import Duty 15

m Weak monetization

<Strategy

(_ SE0 ) ( Content )




3

SEO

Q_ Keyword clustering

On-page optimization

Content

High-intent blog posts

Affiliate-focused content

RESULTS (90 DAYS)

Leads/month:
500 — 2,800/m
CTR:

2% — 5.2%

Affiliate revenue:

$40 — $420/m

Keywords ranked

0 — 55+

<Outcome

)

Turned blog into




Case Study
Tech2.in

Industry: Tech Content
Goal: Increase organic visibility

A Challenges

e Poor rankings

e No structured SEO

e Low engagement

@ Strategy

C:’,a Technical SEO

fixes

% Content
24 optimization

(;‘-7 Internal linking

Results (90 Days)

Traffic 800 — 3,200/m

Keywords ranked
'ﬁﬁﬁﬁ 20 — 120+

s Bounce rate reduced:

= 22%




Case Study

Delhi Bar Council

Industry : Legal / Organization

Goal : Improve visibility & inquiries

@ Strategy

@ Local SEO optimization

@ Google Business improvements

@ On-page SEO

A Challenges

e Not ranking locally
e Low inquiries

@ Results (60-90 Days)

o Local ranking: Page 3 - Top 5

.’i/I Traffic: +150%

® Inquiries: 3x increase

Ovutcome

Improved
local authority &
visibility
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Case Study Al‘
Al Unbox Hub

CLIENT OVERVIEW STRATEGY RESULTS (90 DAYS)

: 7 -
Industry: &5 New website e SEO content plan ifll Traffic: 0 - 1,500/m
Al Tools / Tech

Keywords ranked

N ki e Keyword targetin
= % No rankings y geung ‘05 70+
Build traffic & authority Q No traffic e Technical SEO £ Engagement increased
significantly

OUTCOME
b

Established as EMERGING AUTHORITY SITE




Case Study

Naukri Network

Industry Goal
Jobs / Recruitment Increase user registrations

0 Challenges

e Low sign-ups
e Poor funnel

@ Results (60 Days)

Strategy

@ Google Ads campaigns
@ Landing page optimization
@ Retargeting

(T @ i

50 — 20/m | Reduced 38% @ 2.5% — 6.8%

Registrations Cost per lead Conversion rate

Outcome I I I
Built scalable user acquisition system = B T l



Case Study
Envirum Nature

Client Overview
Industry: Environmental / Solar / GIS

Goal: Generate B2B leads

Results (90 Days
Challenges
® No structured lead funnel Leads/month:

e Low inquiries ﬁ; 8 — 35+
@ Strategy ?: Cost per lead
e Google Ads (B2B targeting) 'I' 45%

e SEO optimization

e Landing page improvement ~ Conversion rate:

© 2 — 7%

Ovutcome

Consistent B2B lead flow established




Case Study
Weight Loss Watcher

Client Overview
Industry: Health / Fitness Goal: Increase organic traffic Results (90 DOYS)

Traffic:
@ Challenges “~ 300 — 1,900/m

e Low traffic

e No ranking keywords

Q Keywords ranked:

0 — 60+
@ Strategy
e Content SEO D Engagement improved
e Keyword targeting c

. significantly
e On-page improvements

Outcome \ |
Built strong SEO foundation




24 CART

A CHALLENGES

Client: 24Cart
Industry: E-commerce (General Products / Online Store)

Goal: Increase sales, improve ROI, and build scalable acquisition channels

Before working with us, the client faced:

© Low website traffic

® No consistent paid acquisition
strategy

()

High cost per purchase

© Poor conversion rate
© No structured SEO foundation

RESULT:

Unpredictable sales & no scalability

@ STRATEGY IMPLEMENTED

We built a multi-channel growth system combining:

&
C/ N Q
GOOGLE ADS META ADS SEO
(High Intent Sales) (Scaling & Retargeting) (Long-Term Growth)
@ Search campaigns @ Interest-based ® On-page SEO
targeting buying targeting optimization
keywords | L
@ Retargeting @ Keyword targeting
@ Shopping ads campaigns strategy
optimization
_ _ @ Creative testing @ Blog/content
@ Conversion tracking (offers + visuals) creation
Setip @ Technical SEO fixes

® Improved landing
pages

@ Better product
page structure

@ Funnel optimization




z1 RESULTS (witHIN 90 DAYS)

© OVERALL REVENUE GROWTH

~ 3.2X

il increase in total sales

Monthly revenue scaled
from $1,200 - $3,800+

~META ADS PERFORMANCE

9 Cost Per Purchase: Reduced by 35%
a CTR: +55% increase
Retargeting ROAS: 5X+

6 Customer acquisition scaled consistently

I\ GOOGLE ADS PERFORMANCE

@ CTR: +68% improvement

@ Cost Per Purchase: Reduced by 42%

@ Conversion Rate: Increased from 1.5% = 3.4%
@ ROAS: 2.1X > 4.3X

Q SEO GROWTH

& Organic Traffic: +210% increase
& Keywords Ranked (Top 10): 0 = 35+ keywords
& Monthly organic visits: 300 - 950+

@ CONVERSION OPTIMIZATION IMPACT

& Website Conversion Rate: 1.2% - 3.1%
@ Bounce Rate: Reduced by 28%




o KEY WINS © KEY TAKEAWAY

Growth didn’t come from ads alone.

Built multi-channel acquisition system .
It came from combining:

source @ Paid Ads (Google + Meta)
Achieved consistent and scalable revenue ® SEO

growth

V)
@& Reduced dependency on single traffic
&

@ Conversion Optimization
@

Improved overall marketing efficiency

FINAL RESULT

—
lll llII

From unstable performance predictable, scalable sales engine




Thankyou

52 E-mail QG Mobile no.
info@skylandigital.com +91 - 875 058 0800
Website

D
G www.skylandigital.com

More Info

aooe




